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Some Figures
CISCOVisual Networking Index

A Video trafficis predicted to reach

Youl{ Djae yer NI 111200

of mobile trafficwill be videoby 2019
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Data driven Analysis

BAME iPlayer

2 X [I NFOCOMG62015],
2 X [Under Submission]

pp Sessions 1.9 Billion

& May 20131 Jan 2014

S Users- 32 M/month

@ |P address 20 M/month

a 50% of the UK populatio



Roadmap
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Geographic differences

Average peruser # sessions Correlation with Ofcom statistics
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Infrastructural support is important




Device specific differences k&

Daily volume of Live accesses| j umps f or mobi l
Mobile PCand TV
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Mobile consumption is affected by external events
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ISR |evel view

Fixed line Internet market Mobile Internet market
(5 representative providers) (5 representative providers)
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Mobile market is more dynamic than the fixelthe Internet market



Pricing Models

Limited- cap data packages
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All-you-can-eat data
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All-you-canne at pl ans boost user



Behavioral Shift

AFixed line accesses (FE5) peaks in the evenin

Mobile users watch more
during commutes

ALimited data cap: peak in commute hours

hour of day



